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ABSTRACT

This paper examines the impact that social media has created in women entrepreneurship. The
rise of social media has led to changes in how entrepreneurs carry out their day-to-day
activities. Social media plays a major role in entrepreneurship. It connects people from around
the globe. With the help of Social media anyone can buy or sell a product or a service it doesn't
need any experience or expertise.

Entrepreneurship in any society is a sign of progress of the nation. Nowadays women does
business through social media which is profitable. Women entrepreneurship has an impact on
social as well as cultural and economic progress of the society.
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