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ABSTRACT 

This research aims to investigate the socially responsible consumption behaviour of the residents 

of Coimbatore City. The study also analyzes the societal influence, individual environmental 

concern and altruism on the socially responsible consumption behaviour. The present study is 

descriptive in nature. Data collected from 175 respondents in and around Coimbatore was 

subjected to Statistical analysis using PSPP software and the results are documented. The study 

result suggest that societal influence, individual environmental concern and altruism explain 

49% variance in the socially responsible consumption behaviour of the individuals. The present 

study has adopted a cross sectional research design. In future a longitudinal study design can be 

used to gain more valuable insights. Though there are many studies that have investigated about 

individual socially responsible consumption behaviour, Altruism has not been widely researched. 
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