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ABSTRACT 

OTT platforms have virtually transformed the viewing habits of people in general and youth in 

particular. It may seem novel to the Indians but it is a World-wide phenomenon. The material 

available on OTT platforms is uncensored and many a times one finds the story, its depiction and 

dialogues etc. close to the world around him. This is primarily the basic reason for the 

popularity of OTT platforms in India. There are a number of paid and unpaid OTT platforms 

which allure the audience by way of their Web Series. Now even sports events, TV serials, 

Reality shows and films are available on these platforms. Even some films are premiered on OTT 

platforms. This in itself underlines the popularity of OTT platforms in India. Netflix, Amazon, 

Disney-Hot Star, Bigflix, ALT Balaji, Voot, MX Player and Big Cinema are some of the most 

popular OTT platforms in India. They have dented the Cinema going habits of people and 

conquered vital space and ground from films. This research paper tries to look into the rationale 

of the growing immense popularity of OTT platforms in India and discusses some recent 

research works done in this regard and their theoretical frame work. This paper will be of great 

academic research for academicians and scholars who are doing research on the penetration 

and popularity of OTT platforms in India.  
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