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ABSTRACT 

Amidst today’s workplace and talent revolution, the organizations need the ability to 

transform faster according to the changing situations. Success depends on the most critical 

resource of having the right people with the right skills.  Entry level graduates are the major 

source of recruitment. Hence the organizations have to design appropriate strategies in order 

to attract the talents and make the recruitment process effective. A new job entrant chooses 

an organization to work based on various attributes. Employer branding is the main focus for 

top management as companies started realizing that the human resources are the valuable 

assets and it is essential for the organizations to project themselves an image, of good place 

to work. The purpose of this research is to study the employer brand image attributes on 

organization pursuit intention among the Gen Z who are actively seeking employment. 
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