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ABSTRACT

This article is devoted to the analysis of the problem of forming a positive image of the heads of
various state institutions in the views of employees and citizens, as an important political resource
of the state in the development of the country. The article outlines the main problems identified
through a survey and analysis of the activities of managers; the qualities of a leader necessary for
the formation of a positive image in the views of employees and citizens are also revealed.
Accordingly, the main recommendations have been developed and presented.
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