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ABSTRACT 

International communications have always relied on a Lingua Franca an intermediary language, 

to serve as a bridge to mediate understanding between individuals with diverse cultural and 

language background. With the arrival of social media in 1995 with the appearance of Ebay, has 

resulted in an amplified need for a Lingua Franca. Since then, social media has grown into a 

global phenomenon that has billions of individuals partake in various media services available to 

them. Due to how wide spread social media has become, it allows members of numerous cultures 

and languages to interact with each other on a daily basis. This leads to the need for a Lingua 

Franca to be used to overcome various language barriers that would form in communications of 

such scope. The language used as a Lingua Franca will vary. But more often than not, the 

language chosen for that role will be the one of the country with the strongest economic 

presences. In modern time, the United States of America has that possession. As a result, their 

mother tongue English had been a dominant Lingua Franca even before emergence of social 

media. Therefore, as social media spread around the globe so did the influence of English as a 

Lingua Franca and the need to use English. Allowing the presence of English to grow even 

stronger. 

 

KEYWORDS: Lingua Franca, Culture, Social Media, Mutual Understanding, International 

Communication, Determination, Native Language.  

REFERENCES: 

1. Berns, M. (2009), English as Lingua Franca and English in Europe. World Englishes, 28: 192–

199  

2. Berns, M. (2012). Lingua Franca and Language of Wider Communication. The Encyclopaedia 

of Applied Linguistics.  

3. Jenkins, J. (2006), Points of view and blind spots: ELF and SLA. International Journal of 

Applied Linguistics, 16: 137–162  

4. Jenkins, J., Cogo, A., & Dewey, M. (2011). Review of developments in research into English 

as a Lingua Franca. Language Teaching, 44(3), 281-315  

5. Kachru, B, B. (2007). The other tongue: English across cultures. Urbana: University of Illinois 

Press. Digital  

6. Reed, J. (2015). "How social media is changing language." Oxford Words blog. N.p., 22 Dec. 

2015. Web. Accessed 04 Apr. 2017, From http://blog.oxforddictionaries.com/2014/06/social-

media-changing-language/  

7. Seidlhofer, B. (2005). English as a Lingua Franca. ELT journal, 59(4), 339  

mailto:n?dir?.kurb?n?v?.94@m?il.ru


Asian Research consortium 

www.aijsh .com 

Asian Journal of Research in Social Sciences and Humanities 
ISSN: 2249-7315     Vol. 12, Issue 04, April 2022     SJIF 2022 = 8.625 

A peer reviewed journal 

  

8. Norton, B. (2000). Identity and Language Learning: Gender, Ethnicity and Educational 

Change. Harlow: Longman. Digital  

9. Mufwene, S, S (2008). "Lingua Franca." Encyclopædia Britannica. Encyclopædia Britannica, 

Inc... Web. accessed: 24 Feb. 2017, from https://www.britannica.com/topic/lingua-franca  

10. Page, R, et al. (2014) Researching Language and social media: A Student Guide. Routledge. 

Digital 29  

11. Parker, S. (2016) "A Long List of Instagram Statistics That Marketers Need to Know." Blog 

post., accessed: 17 Apr. 2017, from https://blog.hootsuite.com/instagram-statistics/. 

 


