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ABSTRACT 

The development of our country is accompanied by qualitative changes in all spheres of life. These 

changes are also reflected in advertising. Advertisers, psychologists, and salespeople are 

important in America and European countries. Today, the demand for advertising strategies and 

products has increased significantly. The commercial market has become more developed and 

competitive. It plays by strict rules and is important in that it uses new tools for advertising and 

marketing communications. 
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