
Asian Research consortium 

www.aijsh .com 

 

Asian Journal of Research in Marketing 
ISSN: 2277-6621     Vol. 11, Issue 2, April 2022     SJIF 2022 = 8.061 

A peer reviewed journal 

 

IMPROVING THE ORGANIZATION OF THE MARKETING SERVICE AT 

EXPORT-ORIENTED ENTERPRISES 

Musayeva Shoira Azimovna*; Usmonova Dilfuza Ilkhomovna**;  

Usmanov Farzod Shokhrukhovich***  

*Professor, 

Samarkand Institute of Economic and Service,  

Samarkand, UZBEKISTAN 

**Assistant Professor, 

Samarkand Institute of Economic and Service,  

Samarkand, UZBEKISTAN 

***Student,  

Samarkand Institute of economic and services,S 

Samarkand, UZBEKISTAN 

Email id: musaeva_shoira@mail.ru 

DOI: 10.5958/2277-6621.2022.00008.1 

ABSTRACT 

This article discusses the development of an export strategy for a marketing services company, the 

benefits and goals of exports, priorities, methods for its implementation and ways to provide 

resources and funds for their implementation. The organization of the marketing service is a set of 

material, financial, regulatory and other resources necessary for the implementation of marketing 

activities, which in the process of its implementation is aimed at achieving one goal, organizing 

and coordinating the activities of all employees. At the same time, economic, technical and other 

laws are deliberately used. 
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