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ABSTRACT 

This article describes the objective need for the organization of tourism services and its socio-

economic significance and consequences. Tourism activity in Uzbekistan has been considered at 

the level of state policy since the early days of independence. All the necessary organizational and 

legal mechanisms for the development of tourism have been created, important normative 

documents have been adopted, and this work is still ongoing. In order to develop tourism in our 

country, to raise it to new heights, to make our country one of the world's tourism centers. 
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